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Revenue Generation and Acquisition Drivers

The website had roughly 7.4 million unique page views with a 27% increase  
in average time on page.

Total leads generated: 909 (nearly a 12% conversion rate!)

Total leads converted to customers: 106 (of which 45 were new to the bank in 2022).

Website

186  
DDAs

 45 
Loans 

23  
Credit  
Cards

4  
Mortgages
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Finding  
Us Is Easy
First Bank’s website currently ranks  
in the top 3 for 412 keywords and  
the top 10 for 915 keywords.

Location listings resulted in more 
than 11 million impressions  
across networks, with a nearly  
7% lift in listing clicks (directions, 
phone calls, etc.).

Revenue Generation and Acquisition Drivers
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Perfect Combination:  
Email And Online Banking Ads
Well-timed and compelling emails, supported by  
ads within digital banking, continue to generate 
responses from our customers.

An emailed promo, paired with corresponding ads within 
digital banking, led to more than 160 online credit card 
applications, which accounts for 43% of applications 
that have come through that channel this year so far.

In support of the BASYS conversion, 2 emails sent  
to 3 different audiences helped boost customer 
adoption by 13.5%.

Digital banking ad platform on its own provided a  
lot of opportunity for awareness and adoption.

ReferLive digital banking campaign saw 247,750 
impressions and resulted in 6 new accounts.

Revenue Generation and Acquisition Drivers
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PR & Social Media



Accolades
Awards included:

• TBJ’s Women in Business (March 2022)

• Triad Business Journal’s Outstanding 
Women in Business (May 2022)

• TBJ’s Corporate Philanthropy Awards 
(October 2022)

• Spirit of NC Award Winner by United  
Way of NC (2021, announced in 2022)

• 107 new Google reviews, of which  
69% are 4 star and above

Press Coverage:

• Roughly 460 mentions in  
publications including the various  
Business Journals, myfox8.com,  
The News & Observer, CBS 17

• The 17 press releases we published  
in 2022 had roughly 87,000 views

Media and Advertising
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Digital Highlights

Across our social channels, we had more than 2.5 million impressions on  
our posts (an increase of 168% over 2021), with an average of  
4.3% engagement rate per impression.*

Added 1,869 followers, for a total audience of:

* Per the 2022 Social Media Marketing Benchmarking Report by Influencer Marketing Hub, the average engagement rate for all post types is less than 1%

Social Media

5,860
followers

3,793
followers

1,152
followers

1,124
followers
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Power of Good



Power of Good Initiatives

Employee  
Donation Match

Good Deeds Project Launch

entries
200+

Power of Good

visitors to the landing page
3,300

nonprofits supported
82

total donation amount
$30,442

grant winners,  
totaling $341,150

45

Out Of This World  
Educator Award winners

10

schools in which thousands  
of books were distributed 

through Book Club

21
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Branch and Line of 
Business Support



In-Branch Campaigns
Branch and Line of Business Support
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Advertising, 
Personalization  
& Design 
Requests
91 ads

37 event flyers

18 requests to support the Mortgage  
or Wealth teams (not including  
Google ad campaigns)

14 banners or signs

14 postcards

Dozens of logo requests and  
First@Work customized flyers

Branch and Line of Business Support
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Bank with the team that knows your 
community and your name.

We know banking 
is about more 
than just money.

Loans subject to credit approval.
 Equal Housing Lender. Member FDIC. NMLS #474504

Products tailored to fit your needs

Checking Options

Credit Card Processing

Flexible Lending Options

Payroll Services

Autobooks: Invoicing & Payments

Mastercard Business Card with Rewards

13 locations across 
Western North Carolina 
to serve you better.

Branch and Line of Business Support

Advertising, Personalization  
& Design Requests

We know banking is about 
more than just money.
Bank with the team that knows your community and your name.

Checking & Savings Accounts
Credit Cards with Rewards
Personal & Business Loans
Mobile App with Budgeting Tools
Mortgage Options
Free Financial Education

Visit your local branch to learn more.

Dunn 700 West Cumberland Street  |  910-892-7080

Loans subject to credit approval.  Equal Housing Lender. Member FDIC. NMLS #474504
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Advertising, Personalization  
& Design Requests

Branch and Line of Business Support

 

 Equal Housing Lender | Member FDIC

Thank you for voting us Best Bank 
in the “Best of McDowell” contest.

Marion
162 North Main Street | 828-652-3141

localfirstbank.com

We know banking is about 
more than just money.
Bank with the team that knows your community and your name.

Checking & Savings Accounts

Credit Cards with Rewards

Personal & Business Loans

Mobile App with Budgeting Tools

Mortgage Options

Free Financial Education

Visit your local branch to learn more:

Highlands 473 Carolina Way  |  828-526-3000

Franklin 30 Hyatt Road  |  828-524-1000

Sylva 498 East Main Street  |  828-586-1000

Loans subject to credit approval. 

 Equal Housing Lender. Member FDIC. NMLS #474504
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Select Bank Acquisition
In March, we acquired Select Bank and Trust, adding 11 locations to our 
branch/ATM network throughout North and South Carolina. The acquisition 
increased our total assets to $10.6 billion and solidified our position as  
the leading community bank headquartered in North Carolina.

Branch and Line of Business Support
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The SBA Lending Team is now aligned with the First Bank brand. Having a single, 
unified brand to represent all our lending products clarifies our offering to the 
market and better represents the wide range of financing vehicles we offer.

SBA Move To First Bank Brand
Branch and Line of Business Support
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Debit Card Rewards Removal
We removed the rewards benefit from First Bank debit cards. Rewards  
are still available for First Bank Platinum Rewards Mastercard® and  
Mastercard® Business Card with Rewards cardholders.

Branch and Line of Business Support
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More Capacity and 
Transparency in 2023



More Capacity and Consistency in 2023

2023 Initiatives
Power of Good goal to give away $1,000,000

The Marketing team is growing to better support 
the bank and its divisions and subsidiaries

Two key roles added: Content Marketing & 
Acquisition Manager and a Marketing Analyst

GrandSouth Bank acquisition

CarBucks Floorplan rebrand and launch  
of new website

SBAC rebrand and launch of new website

Magnolia Financial rebrand and launch  
of new website

Fair lending campaigns and outreach in 
partnership with Compliance 20




