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BRAND COLOR PALETTE

The primary SHI brand
colors are Forest and Bronze.
Secondary brand colors are
Lichen and Butter.

A number of other bright
accent colors fill out the brand
palette. Accent colors are used
primarily in graphics, icons,
and charts.

FOREST
PANTONE 3302 C
RGB O 76 69

HEX 004C45
CMYK 95 12 56 64

RGB 53 137 130
HEX 358982
CMYK 95 12 56 64

RGB 77 172 218
HEX 4DACDA

CMYK 90 010 O

RGB 217 226 111
HEX D9E26F
CMYK 172730

RGB 109 81 54
HEX 6D5136
CMYK 40 63 80 33

=13{e]\ V4
PANTONE 7407 C
RGB 203 160 82
HEX CBAO52
CMYK 829719

LICHEN
PANTONE 9544 C
RGB 229 239 218
HEX ESEFDA
CMYK 132180

RGB 214 221 207
HEX D6DDCF
CMYK 207200

RGB 199 135 55
HEX C78737
CMYK 9 57 911

RGB 222 193 174
HEX DECIAE
CMYK 9 28 27 O

BUTTER

RGB 206 102 80
HEX CE6650
CMYK O 74 68 O

RGB 240 227 227
HEX FOE3E3
CMYK 41360

RGB 242 236 229
HEX F2ECES
CMYK5790

RGB 218 232 206
HEX DAES8CE
CMYK 200250

RGB 221232187
HEX DDES8SBB
CMYK 18 0 36 O

RGB 255 253 237
HEX FFFDED
CMYK O 010 O



TYPOGRAPHY - PRINT

CALLOUT CALLOUT

Gotham Bold, All caps, Tracking 45
Laccusam que omniscia HEADLINE

Gotham Bold, Sentence case
doles ut qua.
Fic to velessum verum enda de verchil miliandae dolorerum volore, BODY COPY
nonseque la non cum quatur, sinvendipsum ulpa sum exces maio Garamond Premier Regular

voluptae pro te nihilig enisciis dolor.

EXPLORE CALL TO ACTION
Gotham Light, All caps, Tracking 45

Gotham Bold
AaBbCcDdEeFfGgHhliJJKKLIMMNNOoOPpQqRrSsTtUuVVWwXxYyZz

Gotham Light
AaBbCcDdEeFfGgHhIiJJKKLIMMNNOoPpQgRrSsTtUuVVWwXxYyZz

Garamond Premier Regular
AaBbCcDdEeFfGgHhIiJjKkLIMmNnOoPpQqRrSsTtUuVvWwXxYyZz



TYPOGRAPHY - WEB

CALLOUT

Laccusam que omniscia
doles ut qua.

Fic to velessum verum enda de verchil miliandae dolore
rum volore, nonseque la non cum quatur, sinvendipsum
ulpa sum exces maio

[ EXPLORE ]

Museo Sans 700
AaBbCcDdEeFfGgHhliJjKkLIMMNNOoPpQqgRrSsTtUuVvWwXxYyZz

Museo Sans 100
AaBbCcDdEeFfGgHNIIJIKKLIMMNNOoPpQQgRrSsTtUUVVWwWXXYyZz

Loraw Regular
AaBbCcDdEeFfGgHhIiJjKkLIMmNNOoPpQqRrSsTtUuVvWwXxXYyZz

CALLOUT
Museo Sans 700, All caps, Tracking 45

HEADLINE

Museo Sans 700, Sentence case

BODY COPY
Lora Regular

CALL TO ACTION
Museo Sans 100, All caps, Tracking 45

WEB FONTS

Available for free download at fonts.google.com



APPLICATION EXAMPLES - ICONS
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APPLICATION EXAMPLES - CHARTS & GRAPHS
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Laccusam que omniscia dole.

100 :

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad
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WHEN THE SOIL
IS GONE, SO IS
THE NATION.

A NATION CAN

NEVER OUTLIVE
THE USEFULNESS
OF ITS SOIL.

l LLOYD NOBLE

QUOTE

NCRS SOIL
HEALTH SERIES

FEBRUARY 9, 2021

Agronomic and Economic
Considerations for the Business Case
of Adopting Soil Health Management
Systems

PRESENTED BY
4 ARCHIE FLANDERS, PHD
JOHN SHANAHAN, PHD

EVENT

PRESENTED BY'
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DR. CRISTINE MORGAN FEATURED IN ELH

CALIFORNIA BUSINESS JOURNAL 50|15. HEALTH
SHI is unigquely positioned to enact change on a
greater scale through advancing soil science,

sharing soil health knowledge, economics, and
best practices.

CHIEF SCIENTIFIC OFFICER

.,_30". HEALTH s e
_ : 5N 71NSTITUTE7 \ CRISTINE MORGAN, PHD CALIF{]RNIA BUS[N‘ESS JGURNAL

Spotlight on the Carolinas
Farmer Showcase

MARCH 16 @ 2:00 PM (ET)

((c\\ Healthy Soils | Lessons from 8 Years of
/Sustainable Cotton | Regenerative Agriculture

Presented by Supported by

[ﬂ] SOIL HEALTH Wrangler \ﬁj Walmart
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WHAT WE DO

Strategic planning and implementation
on local to global scales

& t 2y
Soil carbon measurement and

Soil health measureme:

establish ba interpretation that supports

achievable soil health targets

carbon markets

Environment; sments of Soil health training for farmers,
consultants, government and

private field conservationists
to water quality

WHO WE ARE

The Soil Health Institute is a global non-profit
with a mission to safeguard and enhance the
vitality and productivity of soil through scientific
research and advancement.

We bring together leaders in soil health science and the industry to
help farmers, ranchers and landowners adopt soil health systems
Healthy soils are the foundation for restoring our land. Together, we
can create a secure future for all, mitigate the effects of climate
change, and help farmers and organizations meet production and

environmental goals at scale.

UNIFY RESTORE PROTECT

oY
- '\1_\\\-
\1\1\A\ s

nd




SOIL HEALTH

Soil Health Business Case 50] L H EIA“ H

" ECONOMICS
OF SOIL HEALTH SYSTEMS
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lowa | 3718721 | 1om CT/2pm ET

Nebraska |3/25/21 | 1pm CT/20m €T

Tennessee | 4/1/21  1pm CT/2pm e

IWlinois | 4/8/211 1pm CT/2pm €T

Indiana | 4/15/21 | 1pm CT/2pm €T

South Dakota | 4/22/21 | 1pm CT/2pm ET

Minnesota |4/29/21 | 1om CT/2pm ET

Ohio |5/6/21|1pm CT/2pm ET

Michigan |s/1521 | 1pm cT/zom et
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