altering

solving a problem.




BRAND PLATFORM

:: POINT OF VIEW
We believe nothing beats the power of brute intellect. We will out-think and out-work you.

:: BRAND PROMISE
A better experience with our light. A better result with our technology.

:: BRAND BEHAVIOR
Cree is obsessed with driving change. We see things others don’t see. We create the highest performing solutions;
delivering things others don't even imagine. We are idealistic in where we want to go, and realistic in how to get there. We tell it like it is.

- BRAND PERSONALITY
Cree is proud, competitive, tireless, brilliant and forever “start-up.”

- BRAND ATTRIBUTES
Leader, High Performance, Innovative, Disruptive, Reliable

:: BRAND MISSION
100% adoption of LED light.

:: ENEMY
Complacency and Apathy



. Something. Take a stand, dammit.

j iously also still resonate:

g with an eye for self-congratulation.







red, reeling, wondering what hit it.

lasting, truer to reality.

conventional thinking.

and follow through.

|ng some serious lighting butt.

y's porch swings, office towers and business parks.



